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Foreword:  

A brief word from the team at Men’s Health Information and Resource Centre (MHIRC), who 
have worked on Men’s Health Week (MHW) this year:  

The Week has been a considerable success. Many thanks to all those people who have 
contributed to the Week. Some have been in organisations, like the Australian Federal 
Police, NSW Police, and Our Partners, Andrology Australia, The Australian Men’s Shed 
Association and The Australian Men’s Health Forum.  

It has been exciting to see the enthusiasm across the whole country for Men’s Health. As we 
say in the report, this enthusiasm has been both on an organizational level and local 
community level. Of course, our challenge is to keep the interest in men’s health going 
throughout the whole year and not to lose this energy of the week.  

To one and all then, well done.  

 

 
Professor John J Macdonald 

Foundation Chair in Primary Health Care 

Director, Men’s Health Information and Resource Centre 

 

 

Dr Neil Hall 

Assistant Director, Men's Health Information & Resource Centre  

 

 

Mr. Shravankumar Guntuku 

Project Worker, Men's Health Information & Resource Centre 
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Introduction:  

MEN’S HEALTH WEEK 2018 THEME “Men and Families – Making Healthy 
Connections” 

The World Health Organisation is often 
reminding us that the support we get from 
family and friends is important for our 
health, both mental and physical. This year 
we reminded ourselves of this and 
celebrated the contribution men make to 
families and the support families give to 
men.  

As the Australian Medical Association 
(AMA) in a recent release, says: 
Supporting fathers to participate in the 
care of their children and teach healthy 
behaviours can be beneficial to the 
wellbeing of both the father and the child. 
And they go on to say: Incorporating both 
parents into “parental and child health 
services” allows a point of contact in a 
setting where the father is included in the 
responsibility for parenting (AMA: 
https://ama.com.au/position-statement/mens-
health-2018).  

Who did we mean by “family”? We have 
to be clear: sometimes by “families” we are talking of course about, mum, dad and the children. But 
“families” now means much more than this – we mean those who are close to us and whom we 
love. This could be same grandparents and grandchildren, same sex partners or/and very close 
friends.  

Many men (and increasingly women) are “bread winners” for their families: they provide the 
material base which families need. Sometimes this is taken for granted. Let’s face it: not all work is 
exciting, nor does it always pay a lot! This year wanted to acknowledge this role in the family and 
thank our breadwinners!  

Many men are separated from their original partners and often their children. With some 
imagination we can look for ways to ensure safe and loving contact between men and their children 
since we know it is good for the health of everyone. Sometimes grandparents and other relatives 
play an important role in families with love and support: the Aboriginal community gives us many 
examples of this worth copying. Again, this MHW has been an occasion to remind ourselves of this 
and to thank these members of our families. 

 

https://ama.com.au/position-statement/mens-health-2018
https://ama.com.au/position-statement/mens-health-2018
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HOW DOES MEN’S HEALTH WEEK ADDRESS MALE HEALTH IN AUSTRALIA? 

Men’s Health Week is about raising awareness about those things which build men’s health and 
those things which can damage it. Our main strategy over the last two decades has been about   
bringing communities across Australia together through engaging events that provide the setting for 
discussing the important matters in life, and taking into consideration the needs of men. Men’s 
Health Week aims to raise awareness about men’s health and improve male health and wellbeing in 
Australia, and contribute to the improvement of the delivery of health and wellbeing services to men 
and boys, particularly through local events and occasions, which draw attention to boys’ and men’s 
health needs. 

Although there are issues which effect all boys and men, we believe that local people are the best 
placed to decide how best to respond to their men’s health issues in their area. Men’s Health Week 
events have been tailored to respond to men’s health issues at a local level and this has proven to be 
an excellent way to reach out to our men and boys, with hundreds of events taking place across the 
country and through these efforts and social media campaign over 50,000 people in Australia have 
engaged with Men’s Health Week in some way.  

In running events, organisers have frequently partnered with local health service providers, and this 
helps to build the visibility and awareness of the services that are on offer. Events have also taken on 
a local flavour, building support from within the community within the overall Men’s Health Week 
theme, which this year has been Men and Families. 

With a huge diversity of responses to the annual theme, event organisers have been free to shape 
their response towards the most appropriate and relevant take on what it means to be healthy, for 
men and boys as individuals but importantly within the context of a health-giving community. 
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Highlights of 2018: 

• Over 200 events registered across the country through www.menshealthweek.org.au  
• Over 10000 brochures, 4000 posters and 2000 check lists have been distributed.  
• Australian Federal Police Commissioner launched the week in Canberra on June 8th 2018 at 

AFP’s Headquarters.  
• The Governor of Victoria hosted a breakfast in Melbourne for Men’s Health with over 200 

guests including the personnel from Navy and RAAF to promote MHW. 
• The NSW Health Minister launched the Men’s Health Framework; MHIRC has been the 

catalyst for this.  
• Social media campaigns by MHIRC and our partners Andrology Australia, Australian Men’s 

Shed Association and Australian Men’s Health Forum to promote the Men’s Health week 
have potentially reached more than 50000 people with various posts on Facebook and 
Twitter.  

• 250 resource packs with promotional materials from MHIRC have been distributed to event 
organizers across Australia.  

 

Men’s Health Week 2018 – Activities and Events: 

Every year we send out free resource packs to registered participants in Men’s Health Week. Some 
larger organisations and companies running events including: AFP, NSW, VIC and QLD Police, Metro 
Trains, Open Universities Australia, TAFE NSW, Neami National, COTA and councils across Australia. 

The event pack (for event organisers) this year included:  

• 10 MHW themed posters  
• 20 MHW themed flyers 
• 5 MHW themed checklists  
• 2 USBs and  
• 3 hats for men/women organisers  

 
Posters, Fliers and promotional items:  
 

 

 

 

 

 

 

 

http://www.menshealthweek.org.au/
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The Launch:  

The Australian Federal Police (AFP) Commissioner 
Andrew Colvin officially launched National Men’s 
Health Week 2018 (11-17 June 2018) on June 8th, 

2018 at AFP’s Headquarters in Canberra. With a 
focus on families and healthy connections this year 
has been celebrating connections men can make 
to improve their health. The AFP has recently 
established a network of Men’s Sheds where 
members and male partners of members can get 
together in an informal setting to participate in 
activities to improve their health and wellbeing. 
Speaking at the launch, Commissioner Colvin said 
that the operational tempo of the AFP could sometimes leave members feeling tired, run down and 
stressed. 

 

 “I immensely value the contribution our members 
make every day and I acknowledge that the work 
we do can sometimes take its toll,” Commissioner 
Colvin said. “With the focus being on men’s health 
today, it is important to highlight support options 
available to males. Initiatives like the AFP Men’s 
Shed are vital avenues for AFP members to talk, 
recharge and connect with other members.” 

 

 

 

The Victorian Governor’s Breakfast for Men’s 
Health Week:  

More than 200 people attended the event, which 
was hosted, by the Hon. Linda Dessau AC, 
Governor of Victoria, and her husband, Mr. 
Anthony Howard QC ahead of National Men's 
Health Week from 11- 17 June. 
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The panelists were:  

• Prof Anthony J Costello AM, Director of 
Urology, The Royal Melbourne Hospital & 
Executive Director, Australian Prostate 
Cancer Research 

• Jerril Rechter, CEO VicHealth 

• Matt Finnis, CEO St Kilda Football Club  

• MHIRC was represented by the Assistant 
Director, Dr. Neil Hall and MHIRC’s 
contribution acknowledged at the event.  

The panel explored the challenges facing men that lead to poorer outcomes compared to women; 
highlighted positive programs that are aimed at encouraging men to be proactive about their health; 
suggested that 'doing a bit less' of activities that are harmful to health - such as smoking and drinking 
alcohol - is a good start towards improved well-being; and the ways that health services can be more 
male-friendly.  

NSW Men’s Health Framework Launch:  

To coincide with Men’s Health Week (11-17 
June) and the release of the NSW Men’s Health 
Framework, the NSW Ministry of Health held a 
community event at Martin Place on Tuesday 
12 June. NSW Health’s Get Healthy at Work 
program was on-site offering men a free and 
confidential 15 minutes Brief Health Check. The 
community event was designed to officially 
announce the release of the NSW Men’s Health 
Framework, to drive awareness of NSW Health 
services and programs available to men and to empower men to play an active role in their health - 
particularly preventive health. Dean Widders, an Indigenous Australian, former professional rugby 
league player and a key Ambassador of the NRL’s State of Mind program, was also in attendance to 
support Men’s Health Week and officially release the NSW Men’s Health Framework. Around 8,000 
pieces of fruit and information relating to men’s health and wellbeing were distributed to the public. 
Professor John Macdonald, Dr. Neil Hall and Project worker, Shravankumar Guntuku represented 
MHIRC at this event.  
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Media Campaign:  

There have been several promotional talks, videos and 
radio conversation by MHIRC and our Partners across 
Australia. For example to promote Men’s Health Week, 
ABC Channel and Dads on air (A radio channel) 
interviewed Dr. Neil Hall, Neil also participated in other 
media promotions such as HIT FM in Central 
Queensland - Breakfast with Tim and Jess, JOY FM in 
Melbourne - Breakfast with Tom and Warren, 
Contributed a Feature article for Fairfax Media Queensland and a Feature article for DPS Talking 
Aged Care. Glen Pool from AMHF also gave an interview on Dads on Air. Dr. Neil Hall also promoted 
the MHW this year by writing, composing and singing a song for Men’s Health Week, which was 
released during the week on MHIRC Facebook page and featured on Guest’s choice, viewed by more 
than 1000 people. MHIRC distributed more than 10000 brochures, posters and fliers and 700 of 
promotional materials such as USB Flash drives and men’s hats (MHW Branded) through the event 
organizers this year across Australia.  

Social Media campaign by MHIRC and Partners: 

Social media campaigns by MHIRC, to promote the Men’s Health week have reached more than 
20000 people with various Facebook and Twitter posts. Our partners Australian Men’s Health 
Forum, Andrology Australia and Australian Men’s Shed Association have adopted #menshealthweek 
and promoted MHW through their social media.  

By MHIRC:  
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Twitter Analytics:  

Twitter posts by MHIRC have engaged 7,883 people with 263.9% improvement than last year, 
MHIRC’s twitter profile have been visited by 1,561 people in June 2018 with 449.6% improvement 
than last year.  

 

Newsletter Analytics:  

Newsletter by MHIRC to encourage 
people to register their events and get 
the resource pack for MHW, have been 
opened by 489 people with 31.8% 
success rate.   
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Sample of Media releases by MHIRC and partners:  

 

 

 

Related Issues:  

National Male Health Strategy to support the health of men and boys: Announced by Greg Hunt 
MP, Minister for Health and Minister for Sport.   

The Turnbull Government will establish a decade-long National Male Health Strategy that will focus 
on the mental and physical health of men and boys. During 2018 Men’s Health Week it is important 
to remember that in Australia, like most countries, males have poorer health outcomes on average 
than females. More males die at every stage of life. Males have more accidents, are more likely to 
take their own lives and are more prone to lifestyle-related chronic health conditions than women 
and girls at the same age. Building on the 2010 National Male Health Policy, the strategy will aim to 
identify what is required to improve male health outcomes and provide a framework for taking 
action. The strategy will be developed in consultation with key experts and stakeholders in male 
health, and importantly, the public will be invited to have a say through online consultation later this 
year.  Australian men and boys are vital to the health and happiness of their families and 
communities, but need to pay more attention to their own mental and physical wellbeing.  

MHIRC, which was involved with the male health policy of 2010, looks forward with considerable 
interest to this male health strategy.  
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By AMHF:  

#KnowYourManFacts – AMHF has run a social media campaign to promote men’s health with men’s 
heath facts. Potential reach on twitter and Facebook is 600,000+ people, covering 66% of Australia 
with 93.7% positive sentiment on twitter.   

 

 

 

 

 

 

 

 

 

 

 

 

 

By Andrology Australia: (Taken from social media posts of Andrology Australia) 

Men’s Health Week at Lismore – Andrology Australia has organized various events throughout the 
week in Lismore town to promote men’s health during the men’s health week. AA have promoted the 
week by distributing the resource packs and publishing various inspiring videos on social media to 
create awareness about prostate cancer, sexual dysfunctions and encouraging men to talk through 
“#it’sHealthytotalk” campaign.  
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By AMSA: (A media release by AMSA) 

A huge success to Men's Sheds around the world promoting men's health. During Men's Health 
Week, AMSA saw a great deal of media attention on Men's Sheds and how they are contributing to a 
movement towards a positive and proactive approach to men's health issues. The truth is that every 
week in a Men's Shed is Men's Health Week - and that's because of the people behind every Men’s 
Shed doing their bit to make it an important place for men. 

 

 

Australian Federal Police: (A report from AFP) 

Men’s Health Week for the AFP wrapped up on Friday 15 June with 14 AFP events around Australia 
celebrating men’s health and the AFP Men’s shed initiative. These activities have garnered a sense of 
community within the regions and across the AFP. Whether it was female Aviation members covering 
patrols for their male counterparts or guest speakers generating new conversations, there were 
countless examples of support within the AFP family. Hundreds of members attended the events, 
which were held in Adelaide, Brisbane, Canberra (EBB and ACT Policing), Darwin, Exmouth, 
Geraldton, Hobart, Melbourne, Perth (Perth Office and Airport), Pine Gap, and Sydney (Sydney Office 
and Airport). 

 

NSW Police: (An email copy from Melanie Benjamin – Occupational Health Nurse, Work Force 
Safety) 

Just wanted to share with you how great this week has been! We had all our nurses on deck this 
week and hit many police stations as we could. It was well received - sparking many interesting 
conversations! We set up information stalls in Police Head Quarters, Parramatta (see picture 
attached) and Sydney Police Centre. An intranet banner was placed on our home page with a link to 
information and resources. Nam Lee worked very hard to obtain a licence agreement from Foundation 
49 to create our own booklet - 5,000 copies were printed with some general information and health by 
decade health checks, prostate cancer, bowel cancer, testicular cancer, alcohol, anxiety/depression 
information. Promotional pens were given out which are valued deeply by Police officers, much like 
nurses :). Personal trainers within NSW Police Force forwarded information locally and were 
encouraged to run a fitness class in the name of Men's Health Week. It was very engaging which was 
our goal and main message being get to your GP and start the conversation about your health. Just 
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wanted to express my deep gratitude for your/your teams’ consultation and assistance with planning 
the week.  I'm hoping to make next year even bigger - running some health talks, meditation classes 
and engaging Aboriginal Health Workers to be involved. 

 

 

Plans for future:  

As Melanie Benjamin has said, let us all work together to make Men’s Health Week 2019 bigger and 
better. Discussions are going on about a possible theme (or themes) for next year. MHIRC is 
interested in including a focus on the health of boys and Indigenous men. We are asking all our 
partners and anybody interested in furthering Men’s Health to be in touch.  

 

 
 


